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ABSTRACT

ARIEM, JULIE ROSE A., ESTEBAN, RIZZENE DOMINIQUE M.,
POLICARPIO, RONA MARIE V., SARACANLAO, MARIF JOY C., Department of
Hospitality and Tourism Management, College of Home Science and Industry, Central
Luzon State University, Science City of Mufioz, Nueva Ecija, Philippines, May 2023,
FACTORS  AFFECTING DESTINATION CHOICE OF TOURISM
MANAGEMENT STUDENTS IN CENTRAL LUZON STATE UNIVERSITY:
BUILT VS. NATURAL ATTRACTIONS IN NUEVA ECIJA

Adviser: Asst. Prof. KRISTELLE S. LAMSON, MSHRM

The purpose of this study 1s to identify the preferred destination of the Bachelor of
Science in Tourism Management (BSTM) student at Central Luzon State University
(CLSU) in Nueva Ecija whether it is built or natural attraction and to determine the factors
affecting their choice. Tourism sector plays a major role in developing a country. This
study will only focus on the natural attraction and built (man-made) attraction. The
researchers conclude that this study determines the strengths and weaknesses of each
destination, which affect the tourists” choice of destination. The study was conducted using
a self-administered questionnaire, and the respondents were given 16 different natural and
built attractions in Nueva Ecija. The results showed that the majority of the respondents
answered that between built and natural attraction, they preferred the latter, considering the
factors that will affect their preferred attractions. Moreover, based on the results of the
study, it is shown that there was a relationship or a significant association between the
respondent’s civil status, grade level, gender, and factors that affect their chosen

attractions, While there is no relationship between the respondent’s age. In addition, this
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