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ABSTRACT

Gfa.LfU‘DN. FEVY ROSE VALEROSO, Department of Development
Communication, College of Arts and Sciences, Central Luzon State University, Science
City of Mufioz, Nueva Ecija ’f'h.ilippiﬂts, February 2019, THE INFLUENCE OF LOCAL

POLITICAL CAMPAIGN STRATEGIES IN THE DECISION-MAKING OF
VOTERS IN GUIMBA, NUEVA ECLJA.

Adviser: Jomar 8. Garabiles and Maria S, Adrielle Estigoy

Since election is coming, the ressarcher conducted this study to determine the
influence of local political campaign strategies in the decision-making of voters in Guimba,
MNueva Ecija. This study aims to determine which campaign strategies are more effective
to voters and if the candidates considered the socio-demographic characteristics of the

voters while campaigning.

The study shows the distribution of socio-demographic characteristics of the
respondenis when classified according to the communication strategies of the politicians
they see as the most effective, and it shows that broadcast as a campaign strategy is the
most effective one, because it is statistically significant at 5%. This implies that socio-
demographic characteristics of voters can possibly a factor in identifying the most effective
campaipn strategy of the politicians, Candidates also considered the socio-demographic
characteristics of the respondents during their campaign to choose what campaign

strategies they will use.
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