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7. Abstract
7.1 Rationale/Background
The study investigates the influence of social media engagement to the
voting decisicns in the 2022 naticnal election. This study will focus on how
participants' activity on social media influences their voting decisions during the
most-discussed election in history, the 2022 national election. The author of this
study felt it was important to conduct this research to determine whether or not

exposure to social media can Influence the voting decisions of voters due to the



high risk of harm and the abundance of false information that can be found on
social media that can influence the decision of the users,
/.2 Summary

This study utilized a descriptive correlation as a design. The study took place
at six barengays in Gapan City, Nueva Ecija. Using purposive sampling, 100
respondents were included in a questionnaire survey. The data that the researcher
gathered were Input in SPSS and Excel, and it was analyzed using Independent T-
Test to get the significant difference between the two hypotheses and Pearson
Carrelation to get the significant correlation.
7.3 Major Findings

The major finding of this study, hypothesis 1, has a significant difference
between the perceived level of social media engagement according to age, sex,civil
status, kind of barangay, social media accounts, and internet access of the
respondents. However, some of the variables are not significantly different. Also,
hypothesis 2 has a significant difference between the voting decisions influenced
as the respondents engaged in social media according to age, sex,civil status, kind
of barangay, social media accounts, and internet access of the respondents. Thus,
only age and civil status has a significant difference, and other variables are not
significantly different. Furthermore, hﬁ.pr'thEE;iE 3 significantly correlates with social
media engagement and voting decisions; thus, like the two hypotheses, some

variables are not significantly related.



7.4 Conclusions

In conclusion, voting decisions in the 2022 election was significantly
correlated with social media use. Regarding politics, public opinion, and voter
behavior, social media platforms have emerged as potent communication and
information-sharing tools, Because of its zbility to disseminate information,
magnify voices, provide targeted advertising, and mobilize, the grassroots has
become an integral part of political campaigns and vater participation. However,
for voters to make educated choices, media literacy and critical thinking abilities
are essential,
7.5 Recommendations
This study found a strong correlation between social media and 2022 national
election voting, limiting its breadth, The researcher proposes expanding the scope
of similar studies to get more results and make them less constrained. The study's
gecographic breadth and participant count sheuld be increased. This paper's
researcher also proposes performing additional research in urban and rural areas,
Mznila urban and province rural responders, A future researcher could discover if
social media involvement and geographical type are correlated. The future
researcher may also add statements about how families, peers, and religion affect

respondents’ voting decisions.



TABLE OF CONTENTS

PAGE

APPROVAL SHEET.......ccscrivmisns
ACKMEWEERGMEN TE. o nnmmmnesammmnmsivainisimavmiaimeg | 10
TABLE OF CONTENTS. ..ot oo msnasssmssrsessnesvsessassesnsnsaven. X
BRSO TABEE S s s i Xiil
LIST OF ABBREVIATIOMNS e eeea s eneeenee XV
CHAPTER
1. INTRODUCTION
Rationale:aftne Bty acnsnnmasismnnnniniransisassags 1
EIEEEAtUITE RBMIBWL o5 i st s S s asiasass 0
Theoretical Framework .. ... 20
Conteptual FrameWOTK. ... i i s i 30
Statement of the Problem...e e, 32
HVOHRESaE i A S S L s 3
RRHintion of TerMBuscwaanimi e OO

2, MATERIALS AND METHODS

Research Design. .. v insnrraisminimsmmrsanaas. 38



RESEAMCH LOCAIE. .ovoiv s s s s ssssess s sseeresessesnsnsnnns 30
SAMSING Mebhodeuesusrumnmnansinnesinsnmess 36
Scope and Delimitations.... ..o 36
Research Instrument. .. o memsire s s 37
Duta Gathering ProcedUre. ..o eeseneannee 38
EIAER ARRIVEIS . cosvmmmmmemsnm s s 0
Ethical Consigerations. ... reee e e e eeresnnaes 40
3. RESULTS AND DISCUSSION
Demographic Distribution of Respondents' Profile ..., 42
Social Media Engagement of the Respondent......ococevcveenciiiinies. 45
Factors That Influence Voting Decisions ... 57
Significant Difference between Sccio-demographic
Profile And Soclal Media Engagement......coeeeeeeesevsinsinssinenn. B2
Significant Difference between Socio-demographic
Profile and Voting DeCisions.....ciiiiniincissiviessinisinn i, 83
Relationship between Sccial Media
Engagement and Voting Dedisions.......ccociiiinnni i 89
Surtimany of Fnoiigs . oo 30
Lt 2 e A A W et £ 1 |

2 LS o o R L= IR0 =TT TSI I



APPENDICES

A, Letter 10 Ehical COmMIMIEEE. ..ov s erereresreesssesssenssenssvanssvenssses

B EENIE OO e mMOm i i i i e i

C. Letter to Barangay Caplains. ..o

D. Sample Questionnalre .. ue s

CURRICULUM VITAE. ... ssnesssseeneas

114

115

116

117

126

®ii



xiii

LIST OF TABLES

Table No. Title Page

Table 1 Socio-demographic Profile 42
Table 2 Social Media Ergagement based on Number of Hours Spent 45

Table 3 Social Media Engagement based on Used 47
Sacial Media App

Table 4 Social Media Engagement based on Based on 50
Sites of Social Media Platforms

Table 5 Social Media Engagement based on 54
Tralling During the 2022 Mational Election

Table &6 Variaus Faclors that Influence Voting Decisions 57
Table 7 Significant Difference between the Perceived 62

Level of Seaal Media Engagement according to Age
Table 8 Significant Difference between the perceived 67

Level of Social Media Engagement according to Sex
Table § Significant Difference between the 69

Perceived level of Social Media Engagement
Table 10 Significant Difference between the Perceived 72

Level of Social Media Engagement according
to Kind of Barangay

Table 11  Significant Difference between the 5
Perceived Level of Social Media Engagement According

Social Media Accounts



Table 12

Table 13

Table 14

Table 15

Significant Difference between the Perceived

Level of Social Media Engagement according Internet

Access

Significant Difference between the
Voting Decisions according to Age
Significant Difference between

the Voting Decisions according to Civil Status

Significant Relationship between
Social Media Engagement and

Voting Decisions of the Respondents

80

83

34

85

xiv



Figure No.

Figure No.1

LIST OF FIGURES

Title

Conceptual Framework

Page

30

X



xvi

List of Abbreviations

SME: Social Media Engagement

VD: Voting Decision



References

Pub"shed Journal

apmad, T., Alvi, A., & Ittefag,

M. (2019). The Use of Socias Media on Political
Participation Among University Students: An Analysis of Survey Restilts From

Rural Pakistan. SAGE Open, 9(3), 215824401986448

https://doi.org/10.1177/2158244019864484

Bﬁtar L " & NCYHEL T, A [2[}22} CE.I"E‘bfff}f F’ﬂfj’ﬁa’gfaﬂi ﬂ@"ﬁ?.‘f Campafgns, and
Performarnices of Political Legitimacy in Indonesia’s 2019 Elections, International

Journa!l of Communication, 16(0), 25.

https://ijoc.org/index. php/ijoc/article/view/16575

gimber, B., & Copeland, L. (2013). Digital Media and Traditional Political Participation
Over Time in the U.5. Journal of Information Technelegy & Politics, 10(2), 125~
137. https://doi.org/10.1080/19331681.2013.769925

Bimber, B., Cunill, M. C., Copeland, L., & Gibsen, R. (2014). Digital Media and Political
Participation. Social Science Computer Review, 33(1), 21-42.

https://doi.org/10.1177/0894439314526559

Besmonte, Y., Vargas, D., Aveno, 1., & Alejandro, L. (2021, January 18). Effects of
Political Fake News on the Attitude and Voting Behavior of Community Residents
in Phifippines. Papers.ssrm.com.

mﬂiﬁi@%ﬂsm.ccm,{seﬁf;&gers.cfmﬁhiraﬁ id=3768151




References
| 105
- R, M., Fariss, C. J., Jones, J. J,, Kramer, A, p. L, Marlow, C,, Settle. 3. E. &

1 .
cowler, J. 1. (2012). A 6-million-person experiment in social influence and
. ce an

P{;’:"‘fﬂﬂa‘lr mabilization. Nature, 489{?415}, 295-708

g_tt_p_.ﬂ_s_:,"_fdni.urqfl 0.1 CI33}"F1EI’[LITE_1EE_1

grodie, R 1., llic, A., Juric, B., & Hollebeek, L, (2013). Constiiner engagement ina

virtual brand community: An exploratory analysis, SceinceDirect

bttﬂgfmoi.ﬂrﬂflﬂ.lﬂlﬁfj_,jtug@],ﬂyﬂﬁ

SUNN, M. (2015). REIMAGINING REPRESSION: NEW CENSORSHIP THEORY AND

AFTER. History and Theory, 54(1), 25-44.

https://dol.org/10.1111/nith.10739

pessart, L. (2017). Social media engagement: a mode! of antecedents and refational
outcomes. Journal of Marketing Management, 33(5-6), 1-25.
nttps://doi.org/10.1080/0267257x.2017.1302975

Geissinger, A., & Laurel, C. (2016). User engagement in social media —an explorative
study of Swedish fashion brands. Emerald Insight.

https://doi.org/10.1108/JFMM-02-2015-0010

(o]

dlfert, A. (2018). Fake News: A Definition - AXEL GELFERT. Informal Logic.
https://informallogic.ca/index. php,.finfnrma1_1ngir:fartic]efviewﬁoﬁﬂfdﬂsa

Gulati, G, 1., & Williams, C. B. (2013, May 23). Social Media and Campaign 2012:

Developments and Trends for Facebook Adaption. Sage Journals.

https://doi.org/10.1177/0894439313489258



References
106

jannane, A. (2022). Democracy Crisis in South-East Asia: Media Control, Censorship,

and Disinformation during the 2019 Presidential and Genera! Elections in

Indonesia, Thailand and 2019 1 pear Eiection in the Philippines | Tannone | Jurnal

Iimu Sosial dan Iimu Politik, Jurnal UGM.
https://jurnal. ugm.ac.id/isp/article/view/ 71417/pdf

Jaca, G., & Robredo, J. (2022), Safeguarding the Elections: Policy Recommendations in
Fighting Disinformation and Misinformation on Social Media Outfets Tssue 7 L.

Policy Brief I, 2.

hitps://stalic.squarespace.com/static/58ff0el fa5790aa37e3fa35a/t/625500b8c2
922955948de021/16499740747487/Socmed+consumption+ policy-+brief+%28Gla
ca+-+Draft+04122022%:29. pdf

Jiang, L. (2016, March 11). [11 March 2016] The Effects of the Internet on Online and
Offfine Pelitical Participation among Citizens in Australia® Liang Jia, The Political

Studies Association.

https://www.psa.ac.uk/sites/default/files/conference/papers/2016/Internet%20a

nd%20Palitical®»20Participation. pdf
Kahne, J. (2014, March 19). Youth, New Media, and the Rise of Participatory Politics,

Connected Learning Alliance.

https: ffcialliance.r:rrg.prfiﬂﬂteﬂUuplﬂadsjﬂlegfypp_worl{inpapers paper01_1.pdf
Larsson, A. O., & Kalsnes, B. (2014, May 16). "Of course we are on facebaok’: Use and

non-use of social media aimong Swedish and Norwegian politicians. Sage

Journals https;f,fjaurnals.sagEDUb.-:amfdni,.’fullflﬂ.11??![}25?32311453 1383



Refsrences
107

Lau, R. R, iKleinberg, M. S., & Ditonto, T, M. (2018, March 22). Measuring Voter
Decision Strategies in Political Behavior and Public Opinion Research. Public
Opinion Quarterly. https://dol.org/10.1093/pog/nfz005

Lee, H. (2020). Vofers’involvement, attitude, and confidence in the era of new media.

Palgrave Communications, 6(1). https://dol.org/10.1057/541599-019-0368-3

McAllister, 1. (2016, March 07). Internet use, political knowledge and youth electoral
participation in Austrafia. Journal of Youth Studies.
https://doi.org/10.1080/13676261.2016.1154936

Mendoza, G. A., Ballar, K. 1., Yap, 1., & Imelda, D. (2022, March 23). Misinformed or
Overconfident? Fake News and Youth Voting Likelihood in the Philippines. SS5RN.

hitps://papers.ssrn.com/sold/papers.cfm?abstract d=4064584

Pangrazio, L. (2018, April 04). What’s new about Yake news’? Critical digital literacies in
an era of fake news, post-truth and clickbait. Paginas de Educacien.
https://doi.org/10.22235/pe,v11i1.1551

Ramli, R. (2012). Youth Political Participation in Asia: Outlooks in Malaysia and
Indionesia. Pancrama. Pg.11

Mwww.has.deicjdncument library/aet file?uuid=cdb34803-el1 1-9cch-

E4db-L55?3949&8?::1&9rGupIEi=252£]38
Rhodes, S. C. (2021, May 01 ). Filter Bubbles, Echo Chambers, and Fake News: How
Social Media Conditions Individuals to Be Less Critical of Political Misinformation.

political Communication, https://doi.org/10.1080/10584609.2021.1910887




Referances
108

calvador, P.; Vivar, P. C., & Inocian, R. B, {2017, January). Influence of Facebook to

Voters’ Political Practices, Asla Pacific Journal of Education, Arts and Sciences.

https://diwatxtsixzle7 cloudfront.net/51997548/influenced of facebook to vot

ers_nrefrences-libre,pdf?1488462522=R&response-content
disposition=inline%3B+filename%3DInfluence_of _Facebook_to_Vote rs_Politica.
pdf&Expires= 1681203331&Signature=5jNUak80y713pQ8rND

seidman, G. (2013). Self-presentation and belonging on Facebook: How personality
influcnces social megia use and motivations. ScienceDirect.
https://doi.org/10.1016/].paid.2012.10.009

shmargad, Y., & Sanchez, L. (2020, February 24). Social Media Influence and Flectoral
Competition. Sage Journals.

https://journals. sagepub.com/doif10.1 177/0894439320906803

Shu, K., Silva, A., Wang, 5., Tang, 3., & Liu, H. (2017, June). Fake news detection on
social media: A data mining perspective. ACM Digital Library. Retrieved
December 6, 2022, from Eltt,D_S:g’,deLmMMM?EQ?.EB?GUD

Sierra, R., & Yanuaria, F. A (2022). OF CHOICES AND WILL: INFLUENCE OF MEDIA
AND HISTORICAL LINKAGE A5 A VOTING REFERENCE IN THE PHILIPPINE
£l ECTION 2022.0F CHOICES ANG WALL: INFLUENCE OF MEDIA AND
HISTORICAL LINKAGE AS A VOTING REFERENCE IN THE PHILIPPINE ELECTION
2022.

https: //www researchgate, net/publication/358138045 OF CHOICES AND WILL




Refercnces
109

JNFLUENCE. OF_MEDIA_AND_HISTORICAL_LINKAGE_AS_A_VOTING_REFERENC
E_IN_THE PHILIPPINE ELECTION_2022

ginpeng, A. (2019, November 25). Digital media, political authoritarianism, and Internet
controls in Southeast Asia. Sage Journals,
https://doi.org/10.1177/0163443719884052

Tapsell, R. (2020). DEEPENING THE UNDERSTANDING OF SOCIAL MEDIA'S IMPACT IN

SOUTHEAST ASIA. ISEAS-Yusof Ishak Institute. hitps://www.iseas.edu.sg/wp-

content/uploads/2020/02/TRS4_20.pdf
Tapsell, R. (2020, November 09), Social Media and Elections in Southeast Asia: The
Emergence of Subversive, Underground Campaigning. Asian Studies Review,

mj:;_bs:Hdﬂl.quf_H].1[]8'3."1[]35?823.2{]2{] 1841093

Tsai, W.-H. S., & Men, L, R. (2013, September 18). Motivations and Antecegents of
Consumer Engagement With Brand Pages on Social Networking Sites.
Journal of Interactive Advertising. Motivations and Antecedents of Consumer
Engagement With Brand pPages on Social Networking Sites

Valenzuela, S. (2013). Unpacking the Use of Social Media for Protest Behavior: The
Roles of Information, Opinion Exprassion, and ACtivisiT. Sage Journal.

htt|:_)5:g’fd{}i.argi1D.ll??fﬂﬂ[]2?ﬁ42134?93?5

Velasquez, A, & Quenette, A. M. (2018, July 9). Facilitating Social Media and Offline
Political Engagement During Electoral Cycles: Using Social Cognitive Theory to
Explain Political Action Among Hispanics and Latinos. Taylor and Francis.

https://www.tandfonline.com/d oifabs/10,1080/15205436.2018.1484489




References
110

Ueﬂtu"imf T. (2018, May 28). Confessions of a Fake News Scholar or "on the study of

popular subjects’. Tommaso Venturini. http:/fwww.tommasoventurini.it/wp/wp-

content/uploads/2018/05/Venturini_FakeNews_PaperICA.pdf
versoza, A. N., Calicdan, A. M., Menduza, R. U., Pasibe, 1. P., & Salvador, R. N. (2021,
January 11). COVID-Proofing the 2022 Philippine Presidential Elections

Papers.ssim. Nps:// papers.ssrn.com/sol3/papers.cfm?abstract_id=4006091

watts, D. . Rothschild, D. M., & Mobius, M. (2021, April 09). Measuring the news and
jts impact  on democracy. PNAS. hitps://dol.org/10.1073/pnas. 1912443118
williams, C. B., & Gulati, G. . 1. (2013, Sentember 13). Social networks in political

campaigns: Facebook and the congressional elections of 2006 and 2008, Sage

Journals. h_!:tgs_:{,fjpuma'ls.aaqepub,r:ﬂmfdoif 10.1177/1461444812457332
Yusingca, M. H. (2021, September 05). Social Media, Disinformation, and the 2022
BARMM Parfiamentary Elections, Archium Ateneo.

hitps:{ .{an:hium.atengo.edufcgi.{viewcm‘@ nt.caitarticle=1199%context=asog-pu bs

Website

Arugay, A. A, (2022). 2022/33 "Stronger Social Media Influence in the 2022 Philippine
Elections” by  Aries A, Arugay. Wiwvw.iseas.edu.sg, 2022(33).
_rﬂp_sz,{iwww.]sea_ﬂcmég,fa_m_d_eicgm_me_maﬂgsﬂseasrgersgectiveizﬂzz_ﬁg;
stmnger—sacial-media—'|nﬂuence—inrthe—EDZz—phi1lppinerelecﬁonS—bv—aries-a—

arugay/
Bhandari, P. (2021, July 7). Correlational Research | When & How to Use. Scribor.

https: //www.scribbr.co m/meth gdulngwmrrelatignal-rgsearc_h,{



References
111

gaclig, C. E. (2022, April 29). Social media, internet craze keep PH on top 2 of world fist.
RNQUIRER.HEE.

itEQEJi&@ﬂSm_fQ-i”ULiirﬁf-ﬂEtflﬁ8984bISOC_'laE~medjaﬂgmf:t—craze~keeg~ph—ﬂn-tgg- -of-

world-1ISt

Gapan  City, Nueva Ecija Profle - PhilAtias.  (n.d).  Www.philatias.com.

-ﬂgﬂmiwwwmmﬁecﬁam an.ntml

{nternational IDEA. (2022, September 1), Giobal overview of COVID-19: Impact orn
elections. International IDEA. Retrieved December 6, 2022, from

hitps:/fwww.idea.int/news-media/mu'timedia-repo rtsjalobal-gverview-covid-15-

impact-elections

Introduction to Social Media | Universily Communications and Marketing. (n.d.).
University of South Florica.

hitps://www.usf.edu/ ucm/marketing/intro- social-media.aspx

Kemp, 5. (2022, February 13). Digital 2022: The Philippines — DataReportal — Global
Digital Insights. Data Reportal.
https:Hdatarepurtak.mmfrepc:lrtsfdigitai—EG?E-phiiippines

Madrigal, A. C. (2017, October 13). What Facebook Did o American Democracy. The

Aflantic.

Https: /[/Www. T @m&@me_chmlggﬁrmﬁﬁgﬁﬂﬂ Whatfacebook-

Did/542502/.
Nortajuddin, A. (2020, July 13). Social Media Habits During The pandemic. The ASEAN

Post. https: {gth@_seangmtmm.{artic!e{social—meci1a~hal::'1t5-dur‘mu—pand emic




Refercnces
112

The manila Times. (2022, August 28). Social media's big rofe in the 2022 elections. The
Maniia Times.
httos://www.manilatimes.net/2022/08/28/the-sunday-times/filipino-
champions/social-medias-big-rele-in-the-2022-glections/ 1856220

wcCombes, S. {2019, May 15). Descriptive Research | Definition, Types, Methods &

Examples, Scribbr. hitns:/ fwww.scrinbr.com/metnodology/descriptive-research/
Muknerjee, P., & Rentschler, L. (2021, March 21). Sacial Media, Misinformation, and
Voting Decisions - The CG0. Center for Growth and Opportunity.

https:/fww.th er:_gﬂ,orq,fresearchfsncial-rnadia_-misinﬁ}rmat‘mn—and—vnf.ng—

decisions/

Ocampo, G. (2022). What Are The Most Used Social Media Platforms In Philippines?

Matro News Central. httou/ metrunewscentr_al.net.r‘metmtechfwhat—areﬂthe—mr::st-

used-sodal—media=platform5-in-philippines

Patinio, F. (2021, October 15). Cornelec logs 4M new voters aged 18 to 21. Philippine

News Agency. https:ffw'.w.pna.gou.ph;’articlesfl1568[]4

Philippine Statistics Authority. (2022, October 16). Philippines: Popuiation Expected to

n Filjpinas in 14 Years. Philippine Statistics Authority

Reach 100 Millio | Repubilc

of the Philippines. httpE:Hpsa.gau.phfpres&rﬂeaa&sﬁdﬁﬁ11

Posetti, J. (2019, January 8). Jpurnalism, Fake News'and Disinformation: A Handbook

for Journalism Education and Training. UNESCO.

https://en.unesco. org/fightfakenews



Raferencos
113

simkus, J. (2022, January 26). ANOVA (Analysis Of Variance): Definition, Types, &
Exampies, Simply Psychology. Retrieved Decamber 7, 2022, from
https://www.simplypsychology.org/anova.html

studySmarter. (n.d.). Secial Infiuence: Definition, Types & Theories. StudySmarter.

httgg:,{{ww.stud_gﬁmarter:usge_;glauag‘ggsgpgch nigggfbasi;—uﬂgmlgg:ﬁ@;ia’f;
influence/

Tuquero, L. (2022, February 26). 51% of Filipinos find it difficult to spot fake news on

media — SW5. Rappler.

https:f,’www.rappler.cumfnat}unfsws-5uwey-fake—news+december-zﬂz1;'



