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ABSTRACT

ROBLES, KRISTINE CELINE L. Bachelor of Science in Development Communication, Department
of Deve‘lopment Communication, College of Arts and Sciences, Central Luzon State University, Science
City of Mufioz, Nueva Ecija, Philippines. January 2018. INFLUENCE OF SOCIAL MEDIA

TROLLS ON THE PECEPTION, ATTITUDE AND PRACTICE OF MUNOZ NATIONAL HIGH
SCHOOL STUDENTS

Adviser: Ms. Marife De Torres

This study aimed to identify the influence of social media trolls on the perception, attitude and practice of
Munoz National High School students. Descriptive rescarch design was used, stratified random sampling
method was done in choosing the respondents to be surveyed, and 368 respondents were surveyed using
structured questionnaire. Descriptive analysis such as frequency counts, proportions and means was used
to determine the socio-demographic profile of the respondents and communication characteristics of
social media trolls, while frequency counts and mean was used to determine the influence of social media
trolls on the perception, attitude and practice of the students. The study found out that social media trolls
influences the age, sex and year level of the students. The result also shows that the tone and language
used used by social media trolls are simple terms used in everyday lives, and the approach used by trolls
are insulting. Facebook is the most frequently used form of social media where the students are exposed
to social media trolls while spending less than one hour on it. The students have negative perception on
trolls such as trolls being offensive and disrespectful, which followed by their unfavorable attitude
towards it, and actions that are against it such as reporting the social media trolls or blocking them.
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