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ABSTRACT

JUEGO ROCHEL A., Bachelor of Arts in Language and Literature, Department of
En.ghsh and Humanities, College of Arts and Sciences, Central Luzon State University,
Science City of Mufioz, Nueva Ecija, Philippines. FEBRUARY 2018. LANGUAGE

USE  ANALYSIS OF SELECTED COSMETIC BRAND PRINT
ADVERTISEMENTS

Adviser: CHARMAINE KYLE P. BONGAT

Advertising plays an important role in everyday life, it mainly determines the
image and way of life and has an impact on how people think as well the attitude toward
the world around them. This research focused on use of language in pragmatic
perspective. The analysis covered Conversational Implicature, Cooperative Principle and
Cooperative Maxims. In this way it is possible to dissect the hidden meaning of
advertisements. In this sense, to be more specific, the aim of this research is to identify
and to describe the violation of Conversational Maxims in selected cosmetic brand print
advertisements. A quantitative analysis carried out on how advertisers do violate maxims
of Cooperative Principle in the advertisements. The researcher has found that advertiser’s
do violate conversational maxims intentionally to arise the interestingness of the people
towards the product they advertise. Moreover, this research also concludes that even
though there is violation of Conversational Maxims in the advertisements people would

still purchase the product.

Keywords: Conversational Implicature, Cooperative Principle, Conversational Maxims,

Advertisements, Advertising Language

xi



LITERATURE CITED

AUSTIN, J.L. 1962. How to do things with words. Oxford: Oxford University Press
ALVARO, RN. 2011. The role of conversational maxims, implicatures and

presupposition in the creation of humour: An analysis of woody allen’s anything
else. Master Dissertation.

BOVEE, C.L., et al. 1986. Contemporary Advertising. llinois: Richard D. Irwin Inc.

BURNETT, I., & MORIARTY, S. 1997. Advertising: Principles and Practice. New
Jersey: Prentice-Hall, Inc.

DOMINICK, J.R. 2005. The Dynamic of Mass Communication: Media in the Digital
Age 8" edition. New York. McGrow-Hill Companies

FITRIANY, AN. 2016. Generating Conversational Implicature Strategies on the
Advertisements of Vogue Magazine. Thesis. English Language and Letters
Department , State [slamic University of Maulana Malik Ibrahim

FROLOVA, S. 2014. The Role of Advertising in Promoting a Product. Degree Programe
in Industrial Management, Centria University of Applied Sciences.

FINNEGAN, E. 2004. Language: It’s Structure and Use. New York Wadswort.

GRICE, H. P. 1975. Logic and Conversation. In P. Cole & J.L. Morgan (Eds.), Syntax
and Semantics Vol. 3. Speech acts (41-58). New York: Academic Press.

LEVINSON, S.C. 1994. Pragmatics. New York: Cambridge University Press
LEWIS, W. 2000. Advertising: Principles and Practice. New York: Routledge

LI, Y. 2015. The Observance and Non-Observance of Cooperative Principle in English
Advertisements. 3" International Conference on Education, Management. Arts,

Economics and Social Sciences.

LIU, F. 2012. A Study of Principle of Conversation in Advertising Language. Theory
and Practice in Language Studies. 2, doi: 10.4304/tpls.2.12.2619-2623

MELCHENKO, L. 2003. Inferences in Advertising: A Study of Swedish and Russian v
Commercials. MA Thesis. Land University



70

MEY, J.L. 2004. Pragmatics: An Introduction. Australia Blackwell Publishing
PEL, M. 1967. The Story of Language. New York: The New American Library.

SPERBER, D. & WILSON, D. 1995. Relevance: Communication and Cognition.
Cambridge: Blackwell Publishers.

THOMAS, I. 1995. Meaning in Interaction. New York: Longman Publication.

WIDDOWSON, H.G. 1975. Swlistics and the Teaching of Literature. London: Longman
Publication.

VIKRY, M, 2014. An analysis of conversational implicature in Iron Man 3. Thesis.
English Letters Department, State Islamic University Syarif Hidayatatullah,
Jakarta.

YUAN, X. 2005. 4 Pragmatic Analysis on Advertising Language. US-China Foreign
Language, NorthWestern Polytechnic University. 3, (26) 45-46

YULE, G. 1996. Pragmatics. New York: Oxford University Press



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13

